
- MOOD BOARDS -



The Assignment
• 2-3 minute brand video w/ cutdowns for web, social and broadcast.

• Must touch on history, the future, academics, athletics 
    and the student experience.

• The storyline is, “While our past is rich in tradition and 
    accomplishment, wait until you see what we do next.”

• Main video should have broad cross-appeal (student recruitment, 
    fundraising, etc.)  while enabling cutdowns that can target particular 
    groups more specifically.

• Concepts need to work for both shooting + post or 
    post-only/stock production levels.









Let’s Get Started!


