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RI HMON D headquartered in Richmond, Virgina, but no one in Richmond

really knew who they were. So, they asked us to introduce

2 1 0/ 1 . ! == ‘ x e them to their new neighbors, which we also happen to be.
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Mu ltl —Car ' hvis : Our video introducing them to Richmond was a massive hit

D = P / for Elephant and for Richmond. We highlighted everything
|Scou nt . \ \ Yrivzi RVA is known for - from sports teams to landmarks - and

enlisted an Icon from the area, Gene Cox, to take us on a tour.

Elephant came to us with a unique problem — they

From there our relationship with Elephant blossomed into
several broadcast campaigns. Most notable, the “mail/key
holder” campaign, which was birthed from one of our Beers &
Brainstorm sessions. Our newest campaign takes on the “new

normal” with commercials touting Elephant’s WFH discount.

Work From The Result

o m e Besides a thriving client relationship, Elephant has expanded
Discou nt into several different markets across the United States and

continue to break new ground in the world of Insurance.

Watch!
We’ve compiled a few of our favorite Elephant commercials from

over the years. Enjoy! Click play on the image to watch.
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