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REQUEST FOR PROPOSAL
RFP # 864192007
RANDOLPH COMMUNITY COLLEGE
WEB PAGE DESIGN, MANAGEMENT AND MAINTENANCE SERVICES
RFP DUE DATE: MAY 4, 2020 BY 4:.00PM EST

CHRIS HUSSEY
CGHUSSEY@RANDOLPH.EDU
336-633-0234

Peter Bouker, Comptroller, Studio Center

Authorized Studio Center Signature







STATE OF NORTH CAROLINA REQUEST FOR PROPOSAL NO.

864192007
Randolph Community College Offers will be publicly opened: May 4" 2020 at 4:00
PM
Issue Date: May 15" 2020
Refer ALL inquiries regarding this RFP to: Commodity Number: 915-96
Chris Hussey Description: Web Page Design, Management and
cghussey@randolph.edu Maintenance Services
336-633-0234 Using Agency: Randolph Community College
See page 2 for mailing instructions. Requisition No.: RQ22737897

OFFER AND ACCEPTANCE: The State seeks offers for the Online Services and/or goods described in this
solicitation. All offers and responses received shall be treated as offers to contract. The State’s acceptance of
any offer must be demonstrated by execution of the acceptance found below, and any subsequent Request for
Best and Final Offer, if issued. Acceptance shall create a contract having an order of precedence as follows:
Best and Final Offers, if any, Special terms and conditions specific to this RFP, Specifications of the RFP, the
Department of Information Technology Terms and Conditions, and the agreed portion of the awarded Vendor's
offer.

EXECUTION: In compliance with this Request for Proposal, and subject to all the conditions herein, the
undersigned offers and agrees to furnish any or all Services or goods upon which prices are offered, at the
price(s) offered herein, within the time specified herein. By executing this offer, | certify that this offer is
submitted competitively and without collusion.

Failure to execute/sign offer prior to submittal shall render offer invalid. Late offers are not acceptable.

F : : :
QREEROR Studio Center Corporation

STREET ADDRESS: ) ) P.O. BOX: ZIP:
161 Business Park Drive 23462
CITY, STATE & ZIP: TELEPHOMNE NUMBER: | TOLL FREE TEL. NO
VA Beach, VA 23462 - )
{ 03‘6¢4'51 1 1
PRINT NAME & TITLE OF PERSON SIGNING: FAX NUMBER:

Peter Bouker, Comptroller
AUTHORIZED SIGNATU

2

DATE: E-MAIL:
04/28/2020 PeteB@StudioCenter.com

Offer valid Tor Me (45) days from date of offer opening unless otherwise stated here: ___ days.

ACCEPTANCE OF OFFER: If any or all parts of this offer are accepted, an authorized representative of
Randolph Community College shall affix their signature hereto and this document and the documents identified
above shall then constitute the written agreement between the parties. A copy of this acceptance will be
forwarded to the awarded Vendor(s).

FOR RANDOLPH COMMUNITY COLLEGE USE ONLY

Offer accepted and contract awarded this ___ day of . 20__, as indicated on attached certification,

by (Authorized representative of Randolph Community College).
Page 1 of 38

Rev. 2017/10/03
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ABOUT STUDIO CENTER

Studio Center Corporation

Date Originally Established: 1967

Owner: William “Woody” Prettyman

Year Established Under Current Owner: 2004
State Incorporated: Virginia

Full Time Employees: 60

STUDIO CENTER was one of the first production studios to specialize in the production of broadcast
advertising. We have over 53-years of experience specializing in producing nationally acclaimed and
award-winning content creation, distribution, and measurement. The Studio Center brand is renowned
both for its high-end work and unmatched customer service. Studio Center has ten distinct in-house
divisions including Creative & Branding Services, Account Services, Digital Services and Media
Services. Each of our divisions has dedicated individuals who are experts in their field. The company’s
work consists of, but is not limited to, radio and TV commercials, training videos, digital planning and
implementation, sound design, voice overs, media planning and buys, 2D & 3D motion graphics,
animation, websites, web videos, and foreign translations. We are a privately owned company that
operates in five different locations, headquartered in Virginia Beach with hubs in Washington, DC, New

York City, and Richmond, Virginia.

In the last 10 years, Studio Center has expanded to include traditional ad agency elements including
Creative & Brand, Media Strategy & Buying, Paid Digital, Social Media Management, Print Design &
Production, and Public Relation services. Our in-house account managers, coordinators, directors,
writers, audio engineers, graphic designers, video producers, video editors and more have developed
effective advertising for broadcast, online and mobile for over the past 30+ years. We’ve created
campaigns for nonprofits, universities, restaurants, breweries, coffee roasters, banks, retail, state
lotteries, and museums, just to name a few. We use the latest technology, tools and techniques to
capture and tell our client’s stories. It is our quest to make films that are effective and have the highest

quality look, sound and feel.

We hope by building this hybrid agency model within Studio Center will give our clients the ease of a
“one-stop shop” for all their advertising and marketing needs. No more having to make multiple calls to
different companies and connecting with different contacts. Your creative, strategy, and media is all
under one roof. More importantly, by creating this agency model we give you 100% transparency in all
the projects we work with you on. We'll provide you an estimate up front and will only commence once

you sign off. No worrying about retainer fees. Now you won't find that with other agency models.
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All of your needs under ONE HOUSE.

Our In-House Capabilities:

Account Services

Creative and Branding

Audio Production and Sound Design
Digital and SEO Strategy

Web Design, Development and Hosting
Social Media & Reputation Management
Video Production

Video and Graphic Post Production

One-Stop Shop. Makes it easier on YOU.

Print Design and Production
Media Strategy and Buying
Public Relations
Photography
Talent Casting

o  On-Camera

o  Voice Over

o Union and Non-Union
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ABOUT STUDIO CENTER

Studio Center Randoms.

e Established in 1967.
e Clients in 50 States / 23 Countries.
e Five offices — Virginia Beach, VA (main hub). Richmond, VA. Washington, DC. New York City.
e Number of employees — 60.
e  Number of coffee makers — 43.
e  Official snack — Chocolate Chip Cookies.
e  Number of cookies made a month — 1,200.
e Number of dogs in our offices — 9.
o  Ozzy, is the head AussieDoodle-In-Charge.

e Relieve stress - rubber band fights. (Including the CEO.)

EST. 1967

HEADQUARTERED IN | 53
YEARS
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ABOUT STUDIO CENTER / MEET THE OWNER.

William “Woody” Prettyman. Woody is the Chief Executive Officer of Studio Center, a

53-year-old, nationally acclaimed and award-winning firm specializing in content creation, distribution and
measurement. William purchased Studio Center in 2004 and has been instrumental in the growth and
success of the company, which specializes in audio production, video production, web design and
development, branding, voice and on-camera talent, social media and media buying. William was born in
Arlington, VA, majored in business at Radford University and enjoyed a decade -long radio career at
Saga Communications before moving to iHeart Media as Vice President of Sales for Virginia until 2002.
During William’s tenure at Studio Center, the company has received over 2,000 awards, including a
Grammy, an Oscar and countless Telly Awards, which honor and showcase the highest standards of
excellence in television commercials, video, film, and work created for the web. Under William’s
leadership, Studio Center has donated millions of dollars in cash and services to charitable organizations
including St. Jude’s Children’s Hospital, The American Heart Association, Operation Smile, CASA and the
American Diabetes Association. William resides in Virginia Beach with his wife, two children and three
dogs. Studio Center operates in five different locations and is headquartered in Virginia Beach (two

locations) with hubs in Washington, DC, New York City, and Richmond, Virginia.
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ABOUT STUDIO CENTER / RANDOLPH CC TEAM

WE’RE QUALIFIED! Collectively our designers, developers and project manager have over 80 years
of experience in their respective fields. Here are some of the key players that will be on the Studio
Center / The Port of Virginia team.

Studio Center has designed, developed and hosted thousands of websites and online media over the
past 10 years. We've created sites for schools, restaurants, breweries, coffee roasters, banks, retail,
and museums, just to name a few. Everything we do in the digital world is mobile first and ADA
compliant. Plus, we provide free maintenance and hosting on our Google Cloud Server.

Our designers and developers have experience with numerous Content Management Systems like
WordPress, Concret5, Drupal, Joomla, Episerver and Magento. And can code in every language from
CSS to HTML5 to MongoDB.

William Prettyman, Account Director Edwin Dacumos, Sr. Digital Designer
Experience: 32 Years Experience: 24 years

Studio Center: 16 Years Studio Center: 4 years

Education: Radford University Education: Virginia Commonwealth University,

Art Institute of Virginia Beach
Lanley Lakes, Account Manager

Account Management: 16 Years Rob McDowell, Sr. Web Developer
Studio Center: 3 Years Experience: 13 Years
Education: Old Dominion University Studio Center: 8 Years

Education: ECPI University
Jaydee Jana, Creative Director

Experience: 20 Years Reed Price, Web Developer
Studio Center: 2 Year Web Developer: 4 Years
Education: School of Visual Arts, NY Studio Center: 3 Years

Education: Virginia Commonwealth University
Chris Wilson, Digital Project Manager
Experience: 30+ Years
Studio Center: 7 Years
Education: Christopher Newport University

Ken Whitaker, Creative Design Director
Experience: 35 years

Studio Center: 11 years

Education: Old Dominion University

1
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ABOUT STUDIO CENTER / HIGHER EDUCATION EXPERIENCE.

Studio Center has extensive experience working with Higher Education Institutions and Organizations
across the United States and even with Radford University. Our experience ranges from community
colleges to four-year colleges and universities. We have worked on large branding video campaigns to
radio spots to help promote Distance Learning during COVID-19.

INSTITUTIONS WE CURRENTLY WORK WITH AND HAVE WORKED WITH IN THE PAST

RADFORD UNIVERSITY
Video Production

OLD DOMINION UNIVERSITY
Video Production; Social Media

NORTHERN VIRGINIA COMMUNITY COLLEGE
Video Production; Radio Production

REYNOLDS COMMUNITY COLLEGE
Creative Concept; Video Production

EASTERN VIRGINIA MEDICAL COLLEGE
Video Production

ECPI UNIVERSITY
Creative Concept; Video Production; Radio
Production

MARY BALDWIN UNIVERSITY
Video Production

CENTURA COLLEGE
Website Content, Development & Maintenance;
Video Production

HUDSON VALLEY COMMUNITY COLLEGE
Video Production

COLORADO COMMUNITY COLLEGE SYSTEM
Video Production
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UNIV. OF NORTH CAROLINA SCHOOL
SYSTEM

Creative Concept; Video Production; Radio
Production

NORFOLK STATE UNIVERSITY
Creative Concept; Video Production; Radio
Production

UNIVERSITY OF PENNSYLVANIA
Creative Concept; Video Production

COLLEGE OF THE ALBEMARLE
Video Production

MID-EASTERN ATHLETIC CONFERENCE
Creative Concept; Video Production; Audio
Production; Media Planning & Buying

DUKE UNIVERSITY / SCHOOL OF NURSING
Video Production

UNIVERSITY OF PHOENIX
Video Production

UNIVERSITY OF SOUTH DAKOTA
Radio Production
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TECHNICAL SPECIFICATIONS / SCOPE OF WORK UNDERSTANDING.

The purpose of the RFP is to solicit offers from qualified vendor to consult, develop, design, configure and
implement a new website, including hosting, for Randolph Community College.

The selected vendor will design and develop a comprehensive, informative, easy-to-navigate website
targeting RCC'’s core audience, which includes but is not limited to:

Students

Potential students

Parents

Faculty and Staff

External stakeholders (including donors, media representatives etc.)

The vendor will design the new website, install any software tools necessary to maintain the website and
its security, train key staff, and recommend resources for ongoing training. Vendor will also provide
continuing maintenance.

RCC Website Redesign Requirements and Goals
Studio Center understands that the listed goals below that RCC expects for its website redesign.

ADA compliant to standard WCAG 2 A/AA with ongoing monitoring/maintenance
Content Management System (CMS) demonstrated prior to purchase
CMS training
o  50% of implementation training must be on-site
o  Detailed explanation of training plan
Provide hosting on dedicated server (no third-party) including redirect services for top 100 pages
Complete redesign utilizing modular page templates
Strategy and analysis phase including focus groups, audience surveys, heatmaps & review
Google Analytics
1000 pages of content rollover from current site
Budget not to exceed $170,000
o Includes 3 years of CMS licensing

e Higher Education website experience supported by 3-5 references with a minimum of five years of
service to the institution

e Provide a dedicated Project Manager for website, with local and accessible capabilities for on-site
meetings as needed

e Navigation that provides for consistent user interface and operation, while providing content
contributors with the flexibility they need.

e Take advantage of adaptive/responsive technology to support the use of various display devices
such as computer monitors, smart phones, iPads etc.

e  Provide a structure for the management of content to be assigned to content managers and
means of content approval prior to posting to the website that can be configured by the level of
permission assigned to a content manager. The content approval system shall require approval
before updates are live on the site.

14
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TECHNICAL SPECIFICATIONS / SCOPE OF WORK UNDERSTANDING.

e The vendor’s solution shall provide backup tools for the entire site, including automatic and
manual options.
The website shall integrate with social media outlets.
The website shall allow for RSS feeds, video, and extended searches and filtering.
Website shall conform to current web and security standards providing for and installing SSL
Certificates.

e The vendor must list, itemize, and describe any applicable offer costs.

Vendor Requirements
By checking YES, Studio Center understands and is capable of meeting the vendor requirements:

Y N
Vendor has successfully designed and developed at least three (3) Y
responsive, ADA compliant sites similar in size and scope.
Vendor has minimum of three (3) years’ experience providing web N
strategy, design, and development service in higher education.
Vendor will offer a minimum of three (3), up to a maximum of ten (10) Y
on campus meeting
Vendor will have a beta version of the site operational by Y
The vendor will make requested changes, complete to the Y
development of the website, and bill the college by

15
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TECHNICAL SPECIFICATIONS / STUDIO CENTER’S PROCESS & APPROACH

Studio Center will:

Build a well-designed, intuitive website built using
a modern content management system. The CMS
Studio Center uses most often, Concrete5, has
been adopted by the US Army for use on all of
their sites.

The new contract between the U.S. Army and
Concreteb covers the next decade; they are
pumping into the CMS millions of dollars to make
the content management system even greater.
They believe in open source, and they appreciate
the ease of use of concrete5. They want concrete5
to grow and be healthy.

All of this is great news for Studio Center and all of
our clients, as we were early adopters of the CMS
and have a close to a decade of experience
building websites using Concreteb.

Discovery

Questions. Questions. And more questions. The
Studio Center research team will conduct the
appropriate research in this information gathering
phase. Including, but not limited to, site visits,
focus groups, online surveys and impromptu meet
and greets. This is a crucial step in the process as
we will fully immerse ourselves into our client’s
world.

Planning

In the planning stage, we take all the information
and requirements and create a site map. This site
map will list all of the main and sub-topic areas of
the site and help identify duplicate or unneeded
content.

Design

This is where your site begins to come to life. The
designers envelop themselves into your brand and
begin to develop a look and feel for the new site.
The design team will create dozens and dozens of
mock ups until there are three that rise to the top.
Those three are presented to the client until we
agree on one solution. Once a look and feel is
approved, we move onto the interior pages.

17

Development

The developmental stage is the point where the
site itself is created by our developers. They will
take all the individual graphic elements from the
prototype and use them to create the actual
functional site. This is typically done by first
developing the hompage, followed by a “shell” for
the interior pages.

The shell serves as a template for content pages
of the site, as it contains the main navigational
structure for the site. Elements such as the CMS,
interactive contact forms, or e-commerce shopping
carts are implemented and made functional during
this phase.

Testing and Delivery

Time to test all the buttons, link, and proof spelling
and grammar. Our team will attend to the final
details and test the entire site line by line, page by
page. Including the functionality of forms and other
scripts, browser compatibility, and ADA
compliance.

The site was designed and developed to be mobile
first, but we triple check each page at this point as
well. Once final details, like plugin installation and
SEO, we send the site out for client approval.
Once approved, we will use the File Transfer
Protoco program to upload the files to the server to
launch the new site.

Training and Support

This is the final phase to prepare the client. Our
digital experts will guide you through a live training
with your new site. You will walk away knowing
how to make basic updates and changes, but we
don’t disappear. We are always a phone call or
email away.

Measuring Performance

The short-term performance metric will be based
mainly on the ease and efficiency of content
migration into the new site. While maintaining the
design and brand standards. Long-term metrics
will be based on data and analytics gathered within
a 12 month period.
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COST OFFER.

Design:

Studio Center’s project designer will create two sitemaps — one for the current site and one for a
proposed redesign. The site map will list all main topic areas of the site, as well as sub-topics, if
applicable. During this phase, the designer will help the client decide what technologies should be
implemented. Elements such as which CMS incorporate, will any contact forms be needed, etc.

The designer will work with the client to incorporate elements such as the company’s logo or colors
to help strengthen the identity of the company on the web site.

The designer will create one or more prototype designs (homepage mock ups) for the web site.
This is typically a .jpg image of what the final design will look like. The designer will make any and
all revisions requested by the client (which may take time if the client isn’t readily available). Once
the homepage mock up is approved by the client, the designer will create a prototype (mock up) of
an interior page for approval.

Est. Design Hours: 48

Development:

The project developer will take all of the individual graphic elements from the prototype and use
them to create the actual, functional site. This is typically done by first developing the home page,
followed by a “shell” for the interior pages. The shell serves as a template for the content pages of
the site, as it contains the main navigational structure for the web site. Elements such as the CMS
(We suggest Concreteb) interactive contact forms, or ecommerce shopping carts are implemented
and made functional during this phase, as well.

The developer will write valid HTML / CSS code that complies with current web standards,
maximizing functionality, as well as accessibility for as large an audience as possible.

Est. Development Hours: 50

Content Transfer/Population:
Once the shell has been created, the designer will take the content and distribute it throughout the
site, in the appropriate areas.

Est. Content Population Hours: 500 (based on 1,000 indexed pages)

19
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COST OFFER.

Initial SEO:
To get site noticed and ranking on all major Search Engines like GOOGLE, BING, and YAHOO.
The basic package includes:
e  (Google Analytics Integration: So you see the important visitor stats on your site
Keyword Research & Meta Tags (Title, H1, Description) Optimization.
Robots.ixt file integration: Makes it easier for “bots” to search/cache your site.
XML Site Map Creation: So the search engines find all your pages correctly.
Verification of your site with Google Webmaster Tools

Testing/Delivery/Training:

The site will be thoroughly tested (such as the complete functionality of forms or other scripts, as
well as testing for last minute compatibility issues - viewing differences between different web
browsers, ensuring that the web site is optimized to be viewed properly in the most recent browser
versions/mobile devices — referred to as responsive design. The digital team will check to be sure
that all of the code written for the web site validates. Valid code means that the site meets the
current web development standards — this is helpful when checking for issues such as
cross-browser compatibility as mentioned above.

Once the client has given final approval, we will use the FTP (File Transfer Protocol) program to
upload the web site files to the server.

The client will receive up to 20 hours of training on the CMS at either the Studio Center location, at
the client’s location or virtually via GotoMeeting (client’s choice).

Est. Training Hours: 20

Hosting:
Studio Center can host the client site on our Google Cloud-Based Server.

Ongoing Support and Site Maintenance:
Content management system updates, javascript updates, server maintenance and upgrades,
secure certificate renewals, LAMP stack updates and upgrades.

20
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COST OFFER.

Design

Development

Content Transfer / Population

Initial SEO

Testing / Delivery / Training

Training Included / No Cost to Client
Hosting Included / No Cost to Client
On Going Support & Site Maintenance Included / No Cost to Client

PROJECT COST $ 139,450.00

21
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REFERENCES

Neptune Festival
neptunefestival.com
Whit Collins

(757) 498-0215
wbc@neptunefestival.com

Wasserhund Brewing Company
wasserhundbrewing.com

Christine Holley

(757) 498-0215
christine@wasserhundbrewing.com

FestEvents
festevents.org

Karen Scherberger

(757) 441-2345
scherbergerk@festevents.org

Gourmet Gang
gourmetgang.com

Mia Guinan

(757) 617-0033
mia@gourmetgang.com

23
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CONFLICT OF INTEREST STATEMENT.

Studio Center has not received any assistance in preparing this RFP response
from any current or former employee of the State of North Carolina whose
duties are relate(d) to this RFP,

Studio Center nor any employees of Studio Center is related by blood or
marriage to an Agency employee or resides with an Agency employee.
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STUDIO CENTER / CASE STUDIES AND PROOF OF WORK.

Wasserhund Brewing Co.
wasserhundbrewing.com

‘ = . el
i . I& 2 :
il - > < - . il L

The Ask The Approach The Work

Redesign their website to The Wasserhund brand is built First we created a brand
incorporate around three things: Dogs. Beach. guide. Then we redesigned
more of the brand’s And Beer. What's not to love? their website, menus,
personality. Before we began working on their posters, cans, bottles,
e new site, we enveloped ourselves packaging and beer tap
into their brand and recognized handles. We even help
many inconsistencies even name their new beers.
beyond their site. Needless to Today, we still do all of the
say, we offered to help. above and manage their

social media and film a
weekly “Ask the Brewer”
web series.

The Results

The Wasserhund brand is built around three
things: Dogs. Beach. And Beer. What'’s not to
love? Before we began working on their new site,
we enveloped ourselves into their brand and
recognized many inconsistencies even beyond
their site. Needless to say, we offered to help.
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STUDIO CENTER / CASE STUDIES AND PROOF OF WORK.

Wasserhund Brewing Co. W=
wasserhundbrewing.com T

OURSTORY BEER MENU ORDERONUNE EVENTS CONTACT

PROST! —

Wasserhund Brewing Company, meaning ‘water dog® wis borm from a love of dogs. and German beer, We aspire to bring
the German beer culturo fo VigNs EaRct S ity by browing the highost quality aes and Wagers and providing the envitarmant to enjoy

ON TAP

CHECK OUT OUR SELECTION
OF 12 BEERS AVAILABLE ON
TAP

FROM THE OVEN
PIZZAS, BRATS, SALADS AND
MORE!

Wasserhund Brewing Company believes in

COMMUNITY. In fact. i's 50 important to us,

that we pledge to support the local charities
and events that are important to YOU!

CHECK OUR FACEBOOK PAGE FOR THIS
WEEK'S CHARITY

Every Tuesday we host 3 diferent local chant

Every week we donate a portion of our
revenue to a customer-chosen cause. Why?

Bocause if it's important to our chard
then it's important to us. PROST! For a reservation to support your charity send
an omail to

Hampton Roads Purple Brew Passport for
ALZ project!

OPENING TO DATE CONTRIBUTIONS TO OUR CHARITIES OF THE WEEK: $152.713.07

© Copyright 2019 Wasserhund Brewing Company. All Rights Reserved
Site designed and powered by Studio Center

cessibdity for Americans with Disabiliies instructions: In order to have the foliowing POF £
and read out loud, you will need to download the POF file. Open the PDF file in Adobe 7573511326

crobat. Go to View and scroll down to 4€ceRead Out Loud€  and activate. Then, hover your cursor fow
over the text
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STUDIO CENTER / CASE STUDIES AND PROOF OF WORK.

Baker’s Crust Artisan Kitchen

bakerscrust.com
Baker’s Crust opened its first location in 1993 and has
h C evolved from a 36-seat sandwich/breakfast shop to a full
service, family friendly restaurant, serving breakfast, lunch
, and dinner. Since then they’ve opened several more
BAKERS CRUST locations and now have eight bustling locations from
ARTISAN KITCHEN Virginia Beach to Northern Virginia to Chesapeake, Virginia.

The Ask

TRY OUR INCREDIBLE
NEW ENTREES TODAY!

Baker’s Crust initially came to us for a website
refresh. Little did we know it would grow into
the relationship it is today.

TRY OUR INCREDIBLE NEW ENTREES TODAY!

The Work

We started with the website, which included
new photography, writing and some thoughtful
UX. Then we wrote a radio campaign and BAKER'S CRUST
placed them during hungry drive time. Five
years later, we’re refreshing the Baker’s Crust
website, producing and placing digital
marketing, writing and producing social media
videos, and helping the launch of their ninth
location.

DIC BAKERS CRUST

The Results

New locations are opening. Catering as
boomed since we pushed it on digital. The
radio and digital campaigns have boosted
sales in all locations. The Website now has an
engagement rate of 40.41%.

OUR FARM TO YOUR FAMILY
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STUDIO CENTER / CASE STUDIES AND PROOF OF WORK.

BEATIONS = CAREER MORE =

Baker’s Crust —
Artisan Kitchen h‘[ﬁ
bakerscrust.com :

BAKER'S CRUST
ARTISAN KITCHEN

. Give the G_i.!l ot

e

WELCOME TO
BAKER'S CRUST ARTISAN
KITCHEN
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STUDIO CENTER / CASE STUDIES AND PROOF OF WORK.

Speight Marshall Francis (SMF) is a structural engineering firm,

A~ specializing in developing unique solutions to complicated
structural problems for their clients. In early 2019, they came to us
with a problem of their own. While their approach to engineering was

SPEIGHT - MARSHALL - FRANCIS

cutting edge, when it came to their website and brand image, they
were living in the past. After meeting with us and learning about our

capabilities, they hired us to build a new website to reflect the type
of forward-thinking company they are and bring their brand into

modern times.
The Ask

Speight Marshall Francis came to us for a
brand refresh and a complete website
redesign. This was their original logo.

SPEIGHT
MARSHALL

|
& FRANCIS

The Work

After much exploration, we landed on the line
Restructuring the Norm and paired it with a
logo that demonstrates the mix of solid
structure and unique design they incorporate
in their work. Then we created a set of brand
guidelines to ensure a consistent brand
message at every customer touchpoint.
Finally, we tackled their website. We wanted
to build them something that was user friendly
and functional in terms of displaying
information, but was just as much a visual
showcase of the amazing work they do. And
as you can see, we did just that.

The Approach

We asked questions. We listened. Then we got to
work. We needed a strong tagline and logo that
would help solidify the SMF brand in the minds of
potential clientele and let them know what the
brand stands for and the work it does.

The Results

Speight Marshall Francis is enjoying a period of
growth, thanks in part to our brand and logo
redesign which helped bring their amazing brand
into a new era, and introduced them to a new
generation of tech-savvy clientele who may have
otherwise passed them by.

Restructuring
THE NORM
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STUDIO CENTER / CASE STUDIES AND PROOF OF WORK.

Speight Marshall Francis

smandf.com

Restructuring
THE NORM

» IS your solution

CHOOSEUS

FEATURED PROJECTS

VWANT TO EXPLORE MORE PROJECTS?

'CLIOKTHE BUTTON BELOW FOR A COMPREHENSIVE LOOK INTO OUR PORTFOLIO OF WIDE- RANGING PROJECT TYFES.

Cutting-Edge, W(//
PRACTICAL |
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FestEvents / festevents.org

We will come togather again!

During this crisix, the Fosteveats staf coatinues to work hard researching, planaing, and developing new,
safe commsaity experieoces o preveat, once this is all over. More details will be releaved on our T.0.1.0.
(Thank Goodness It's Over) Series in the near future. Stay safe, Hampton Rosds!

The Ask

A complete redesign of the FestEvents website.
Move away from a flash based site. Add social
media feeds and a ticket/e-commerce
functionality. Give the client ability to update with
ease.

The Approach
=2ufal )
We delivered a complete redesign of client’s T

website. Incorporated new images, social media
threads within the website and added
e-commerce functionality. The result of this
project made the site more mobile friendly and
easier for event goers to find events and
purchase tickets. This site also increased
revenue for the Neptune Festival. e e

Fars yonlT andery hich o) vecra. mariTie aad MY CxiTwal
Waraticea, " satitoat chaners, g dising wed kging
rou-shiaded berches, Matore walting s kg

CONNECT WITH #FESTEVENTS

Btey conmected wixd Current Wi us Vie Inetagram, Twiner i Pucetook. Caich oll the Wiest events s (o7 sev happening 4od i 1n oo

RELATED VENUES

EAN VI
EBEACH PARK

Capyright © 2020 Norialk Pestwvents Lid, Norfalk VA. AX rights ressr
Wab site dasicrad ans powssed by
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Neptune Festival / neptunefestival.com

aw
@' EVENTS SHOP ABOUT GETINVOLVED MEDIA  WAYSTOGIVE fvm
1

The Ask
Complete redesign of The Children’s ¢ upcominG - TicKETS & BOARDWALK  OURSTORY
. y . . ¢ EVENTS MERCHANDISE SCULFT‘ING WEEKEND
Museum of Richmond’s website. Make it
inviting. Make it easy for people to T Neptiune Festivaie s private, non-proft organtzation that prockices over 40 events i Vieginia
Beach each year. From free concerts and seaside wine tastings, to athletic events and a 32-block
become members and donate. Add a long cetebration on the boardwalk - we've been celabrating the beach life since 174!

robust events calendar that is easily
updated on a weekly basis.

The Approach

We made it big, bold and inviting. In
essence, fun, just like the actual museum.
All the functionality was built with
sophistication and intuitiveness, which
improved the user experience
exponentially. The result was a new fully
functioning, mobile friendly website that (v
made it easier for the client to make

changes, as well as the end user to have

a wonderful experience.
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Garage Brewery (BSABASE  asour | TapuT | EvNTs | coNTAGT
garage-brewery.com ) 5 '

e EGARAGE‘ | |
EBREWERY -
S E pRa

BUILT BY TRADITION.
CRAFTED BY INNOVATION.

UP TO CODE AND BUILDING BETTER BREWS

BUILDING STRONG FRIEND FOUNDATIONS

CONSTRUCTION SITE GRUB

FOLLOW US

foO
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Bubba’s Seafood
Restaurant
bubbasseafoodrestaurant.com

'Mn!:—\w-mmww

ey peyt

$eato Table on a Whole New Level
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Miller Injury Grou M MILLER o s s oo

millerinjurygroup.com

WHERE COMPASSION
MEETS COMPENSATION

CONTACTUS

OUR MISSION LEARN MORE

Brad and his office have been such a blessing to work with, | always feel informed and
totally "in the loop" with what's going on behind the scenes. They really made life easy
when it came to my case and exceeded my expectations when all was said and done.

Matthew Gay

PRACTICE AREAS

SERIOUS INJURY / DEATH CAR ACCIDENTS TRUCK ACCIDENTS

MOTORCYCLE ACCIDENTS SLIP AND FALL CLASS ACTION CLAIMS

OFFICE + MEET OUR LEGAL TEAM +
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BeckaBrothers | services | tawnTips | Christmastrees | Requestaquete | PeyOnne | Contact

Becka Brothers

Landscape Service
beckabrotherslawn.com

Quality work.
Always reliable!

Wa sorvice Virginia Boach and Norfolk for
residential properties, and service
commercial properties in Virginia Beach,
Norfolk, and Chesapeake.

Who We Are

Founded in 2000, Becka Brothers is a family owned and operated company established by Mike and Chase Becka. The
company was founded with o providio superior ISCOPa SOrvices at prices. Now owned and
opetated by Mike Becka and Willam Pittman, we continue that sama philosophy today.

Pay Online

Bocka Brothors accepts online payments for your convoniance. Click bolow to 56t up a paymont account

FIND US ON FACEBOOK

Hecka Brothors pa Servicos Virgs Virgnia
© 2020 Bocka Brothors | All Rights Resorvod | S0 designed by Studko Contor
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NATO 87 - "" Orgovizotion  Actheities  Newsrosm
act.nato.int z

WELCOME TO NATO!

ALLIED COMMAND TRANSFORMATION
NATO's Warfare Development Command

SEARCH OUR CONTENT

» WE SCAN, INVESTIGATE AND INFORM » WE INNOVATE AND CHALLENGE
a4
» WE CONNECT » WE DELIVER CAPABILITIES
=——————gg
» WE DRIVE STANDARDS » WE EDUCATE AND TRAIN
o4

» WEPLAN » WE SUPPORT OPERATIONS
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Atlantic Shores

Christian School
shoreschristian.org

Call 757-479-1125/Elementary Campus or 757-479-9598 /Secondary Campus

Atlantic Shores .
3 znicshor =1 R

ACADEMICSw  ATHLETICSw  GUIOANCE-  PARINTSe AL

All Enrollment is now done online!

Click the link below to request

more information. take a virtual 3

tour, and find out how o apoly oficw and we wil be glad 16 wilk you
online Shough the process.

RE-ENROLL TOOAY MORE BFORMATION

CLICK HERE TO APPLY FOR
FINANCIAL AID FOR 2020-2021.

FIND EVERYTHING YOU NEED ON
OUR PARENT DOCUMENT PAGE

omemunity Seevice

0. ye

School Supply Lists and maro

PARENT DOCUMENTS

‘e

o Atlantic Shores £
@ Covistian senool

During this time of social cistancing
it's roalty important 10 koep our
Bodkes and braing moving, Horo's &
Snapshot of what some of our
Seahiwks are 6ong 10 keep actve!

i ®
Christian School ol A Pl Kojak exgected

e
B~ e

CONTACT US

ATI

evvral rreas

STIAN SCHOOL
SEARCH
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Bay Beach

Veterinary Hospital
baybeachvets.com

Welcome to Bay Beach Veterinary Hospital - Your Virginia Beach
Veterinarian for over 35 years! We have 2 locations to better serve
our community.

o Bve i Vi arva aned need. d
Vezerinarian to cate Kot your pets - ook no Rurther. Bay Baach Vesecinary
Kospital is hoee 10 provide your pet with thorough, stabe of the art

! servces. W bocun on p L sargery,
and dental caro

Our cambortable. cloan hompital provides & separate €at wadbing area
N 3 a froerudy

e

Call us for an appointment today! (757) 340-3913

K cmemyencivs, Buring narmal B e,

vlmhmoxmnvavlll com

Or usis out new TedeVed service! —‘t

Inan cfont to make scheduling an
Mppaimant cover. wee bave
pantnered with PeDesk. Try itt

c:mmmwwmnmw

your mabo div

T it il

“Itook my s car got . there wias a wanit the stalf banadsged him up and tned to make hem
comfortable until a doctor was available. They even faxed all y fegular o 10 check on him!” .

- Jacquelyn G.

;jjf L

- 9 . o
awlE
RS e

55




ADDENDA.

STUDIJ&%’IENTER@



STUDIG}%lgCENTER”

ADDENDA.

ADDENDA 1
Randolph Community College RFP# 864192007
629 Industrial Park Avenue Commodity: Website Design
Asheboro, NC 27205 Using Agency Name: Randolph Community College
Date: Wednesday, April 15, 2020

This addendum addresses the following:
Response to Vendor Questions:

Question: How will the evaluation of the website be scored if the website is not yet operational and
research has not yet been completed?

¢ Answer: Please provide information as to websites that you have created that are similar to the
specifications required. Potential vendors will be evaluated by the website examples they provide.

Question: Does the new site design and management include a redesign of the student portal?
 Answer: No, it does not include a redesign of the student portal.
Question: Are you open to open source CMS like WordPress, Drupal, etc.

o Answer: We are open to open source CMS but RCC does not have a webmaster on staff so they
will need to provide information on how they will manage the labor and additional security
involved with an open source CMS.

Question: Is it your idea that the CMS providers also build websites? Or is the expectation that the
vendor will build you a bespoke CMS (which would be very expensive)? As well this requirement may
be to the detriment of your site as fixed price use means your license would throttle usage after a
certain amount of bandwidth used, this leads to very poor user experience.

* Answer: It is not our expectation that a company do everything in house but itis the expectation
that they support the recommendations they make including but not limited to cloud services,
licensing etc.

Question: The current standard is to use cloud services, which are 3rd parties, due to security and
scalability. Is there a reason for this retro requirement?

e Answer: It is not our expectation that a company do everything in house butitis the expectation that
they support the recommendations they make including but not limited to cloud services, licensing
etc.

Question: On p. 3 of the RFP it states that questions are due on April 17 but on p. 5 the deadline for
questions is April 22. Can you clarify which is correct?

e Answer: Questions are due by April 22, 2020 and will be answered on or by 5§ pm on April 27, 2020.

Question: According to the RFP physical submission is required. However, due to the current pandemic,
is submitting through the Interactive Purchasing System (IPS) or email an option to replace physical
submission?

¢ No, physical submission is required.

o7



STUDI('}%lgCENTER”
ADDENDA.

By providing signature below, the vendor is indicating that they have reviewed the question(s) and answer(s)
for IFB/RFQ No. 99-MP19075. This Addendum should be signed and returned with the IFB/RFQ

package.

Studio Center Corporation

Company

Peter Bouker, Comptroller

Printed Name
04/28/2020

P
Signature / Date
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STUDIO CENTER / CONTACT INFORMATION.

Lanley Lakes
Account Manager

Lanley@StudioCenter.com
757.622.2111 (0) / 703.789.7161 (m)
161 Business Park Drive ¢ Virginia Beach, VA 23462

StudioCenter.com
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Thank You.




